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Data is boring.



“We’re not a sportswear company. 
We’re a storytelling company.”

Dennie Wendt, Nike



“We’re not a data agency.
We’re a storytelling agency!”

me
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Tell stories with data so that people listen

Have fun and get creative

Build an audience and make a difference



Keep it simple, stupid

You’ll be sweet sweet sweet if 
you repeat repeat repeat

When You’re Getting Sick Of Your 
Message, Is When Your Audience Is 
Starting To Pay Attention
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ABS Social Media Strategy by numbers
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Followers

Number of users who 
follow our channels

Engagements

Number of times our posts 
are liked, commented on 

and shared

Impressions

How many times a post 
appears on a screen



Content audit – 2018 
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Informative
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Contextual/relatable
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Simple
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ABS Instagram 2018
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Before After

• Informative
• Contextual
• Simple
• Consistent style

Across all platforms:

Impressions up 27%
Engagement up 142% 



Informative
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One stat
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Comparing values?
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Comparing values?
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Patterns, trends, outliers?
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Patterns, trends, outliers?
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Parts to a whole?
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Distribution
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Contextual and relatable
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Where is 1 million?
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1 thousand 1 billion

50% placed 1 million 
somewhere around 

the middle

Landy, D., Silbert, N. and Goldin, A. 
(2013), Estimating Large Numbers. 
Cogn Sci, 37: 775-799.



Writing about numbers
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Proportions and fractions
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Divide big numbers
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Simple
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What’s the story?
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Where do you want people to look?
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Avoid legends
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Use visual elements
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Simple language
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Don’t use Use instead 

Provide Give 

Enable Allow, support 

Deliver Make, do, complete 

Additional Extra, more 

Increase/decrease Rise, growth/fall, drop, go up 

Regarding / in regard to / in 
relation to 

About 

A number of / a range of Some, several, many or give exact 
number 

Therefore / thus ‘Because of this / that’ or remove 



Let’s put it into action
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Real world example
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Proportion of people aged 18 years and over(a) with diabetes(b) by age and sex, 2022-24
Males (%) 95% confidence interval (%) (low)95% confidence interval (%) (high)Females (%) 95% confidence interval (%) (low)95% confidence interval (%) (high)

18-44 years 2.4 0.4 4.4 0.9 0 1.8
45-64 years 10.3 6.9 13.7 6 3.8 8.2
65 years and over 16.9 13.6 20.2 10.5 6.7 14.3
Total persons 18 years and over8.5 7.1 9.9 4.7 3.6 5.8

a. Weighted results for persons where a fasted blood sample was collected.
b. Includes people who had known diabetes and those with newly diagnosed diabetes.

Source: Australian Bureau of Statistics, National Health Measures Survey 2022-24
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Activity – 10 mins
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Scan the QR code or google 
‘ABS National Health Survey’

Find an interesting point, 
table or graph

In groups of 2-3, brainstorm 
an idea for a social post



Build your audience

50



Why social media?
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Lean in to what works

52

2021 2022 2023



Re-post monthly and yearly
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Tell stories with data so that people listen

Have fun and get creative

Build an audience and make a difference



Ask a question… and follow us!
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@absstats

Australian Bureau of Statistics

@absstats



AUSTRALIAN BUREAU OF STATISTICS
Informing Australia’s important decisions

Thank you!
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